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Tourism’s New Normal?: The Impact of the Global Pandemic on Regional

14:00 HST

14:10

14:15

14:20 — 15:20

14:20 (15 min)

—

14:35 (15 min)
14:50 (15 min)

15:05 (15 min)

Cooperation in Northeast Asia and the Pacific
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DAN SPENCER, Professor, School of Travel Industry Management, Shidler College of
Business, University of Hawai’i at Manoa

Impact of COVID-19 on Hawaii’s Tourism Since March 2020

JERRY AGRUSA, Professor, School of Travel Industry Management, Shidler College of
Business, University of Hawai’'i at Manoa

A Path Forward for Tourism in Hawaii

STANLEY CHANG, Senator, State of Hawaii
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International Tourist Arrivals, World % chanae
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Outlook for International Tourist Arrivals

average 2020 Projection
Change ayear (issued January
2016 217 2018 2019 2009-2019" from

World 38%  72%  58%  3.8% 5.1% +3% 10 +4%
Europe 29%  88%  a8%  371% 4.6% +3% to +4%
AsiaandthePacific ~ 7.1%  57%  T.3%  4.6% 14% +5% to +6%
Americas 3% 4T%  24%  2.0% 4.6% +2% to +3%
Africa 8%  85%  85%  4.2% 4.4% +3% to +5%
Middle East A% 4% 30%  T6% 2.1% +4% to +6%

Source: World Tourism Organization (UNWTO) ©

* Provisional data
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II. Impact of COVID-19(World & Japan)
Changes in Number of Travelers to Japan in 2020  (unit:10,000)
JTB Soken(Feb.2020) ropEcst

3,188 3,430
3,119 i @D

2,869

2,404

1,974

1,341

1,036

861 836
622

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020



II. Impact of COVID-19(World & Japan)

International Tourist Arrivals by month
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II. Impact of COVID-19(World & Japan)
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II. Impact of COVID-19(World & Japan
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IIL. Tourism- The New Normal (Domestic & Int’l)

Important notice for preventing COVID-19 outbreaks.

Avoid the “Three CS™

[3 essentials of prevention]
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(Domestic & Int’l)

II1. Tourism- The New Normal
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II1. Tourism- The New Normal(Domestic & Int’l)
1) DOMESTIC TOURISM CONSUMPTION (2019 : 27.9 Trillion Yen)

JAPANESE 27.9J361

OVERSEAS PR e

TRAVEL (DOMESTIC) | DOMESTIC
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1) DOMESTIC TOURISM

%[GO TO TRAVEL CAMPAIGN] domestic travel recovery
campaign to boost the domestic travel market

(excl

udes travels from/to Tokyo due to an increase in

COVID-19 in Tokyo)

(The government has budgeted 1,680 billion JPY for ‘GO TO Campaign’ to boost
tourism in Japan, in which ‘GO TO TRAVEL’ benefits a traveler with a coupon
equivalent to half of a product price or up to 20,000 JPY a night through travel

agents.

Y% On

[ Travel Voice Jun 01, 2020])

ine travel boom in Japan.

* Online Drinking with GEISHA at Hakone

(classic Japanese culture and entertainment with Geisha)
* Cultural Experiences(Origami/Japan’ s Manga/Meditation)

ese Food Experiences(Become Sake master)

14



II1. Tourism- The New Normal (Domestic & Int’])
2 ) International (TRAVEL BUBBLE & RESIDENCE TRACK)

Y% Starting of ‘Travel Bubble’ discussions with four countries.
(Vietnam, Thailand, Australia and New Zealand with lower COVID-19
infection status) (Jun, 2020)

¥ 440 Japanese business travelers fly to Vietnam as the first step
of reopening borders (End of June,2020)

Y% talk with 12 designated countries and regions for restart of
bilateral travel in East Asia and Southeast Asia (Jul 27, 2020).

Y “Residence Track” : Starting in September08, such as Taiwan,
Malaysia, Laos, Cambodia, Myanmar after Vietnam & Thailand.

tponing of the Tokyo Olympics and Paralympics until 2021.

15



IV. Tourism Promotion in Japan &
Regional Cooperation-NEA& The Pacific

JNTO’ s a three—steps roadmap to revive the inbound travel market. .
(Travel Voice: July10,2020)

STEP 1 (travel restrictions are still effective both in Japan and the rest of the

world)

1.Consecutive delivery of information to Japan fans on SNS
2.Delivery of information for B to B on webinars

STEP 2 (reopening of domestic travel both in Japan and the rest of the world, and

entry restrictions into Japan are lifted step by step)

3. Delivery of safe and security information

4. Support local DMOs in creating products designed for new trends

5. Appealing public images of travel in Japan in accordance with new trends

STEP 3 (travel restrictions on tourists are lifted worldwide)
6. Restart of promotional campaigns with travel companies or airlines
ing media, foreign travel agents or SNS influencers to Japan

o Olympics will be a good chance to take advantage of media
16




IV. Tourism Promotion in Japan &
Regional Cooperation-NEA& The Pacific

1. To promote Two—way Tourism

2. To exchange Tourist information
including the status of Covid—19

3. To boost development of
human resources




[Thank you very much for your attention]

A [BiMasaru SUZUKI

KRR KRFE B EHR

Prof. Emeritus, Osaka Uni. of Tourism
E-mail : masarusuzuki0308@gmail.com

http ://tourism-nippon.com




