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Ⅰ.Recent Tourism(World & Japan)

International Tourist Arrivals
(国際観光客数の推移＆伸率）





「訪日外国人旅行者数と出国日本人数の推移」
（観光庁「観光白書2020」）(Inbound & Outbound in Japan)

2015Inbound(19m) 
exceeded 
Outbound(16m) 

2011 The  Great East 
Japan Earthquake 

2003 SARS 
IRAQ WAR 

1964 Restricion on 
OVERSEAS TRAVEL 
Lifted 

2003 Start of
VISIT  JAPAN 



7

Ⅱ.   Impact of  COVID-19(World & Japan)

JTB Soken(Feb.2020) 



Ⅱ.   Impact of  COVID-19(World & Japan)
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Ⅱ.   Impact of  COVID-19(World & Japan)



Ⅱ.   Impact of  COVID-19(World & Japan)
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Ⅲ. Tourism- The New Normal (Domestic & Int’l)

[3 essentials of prevention]

☆REMOTE-WORK
☆WORKATION

＜Change of Tour Type＞
(short-term&short-distance travels)
・GROUP ➡FIT 
・Excursion➡Long Stay
・Tours  by Bus/Train
➡Driving car /Riding bicycle
・City tour➡Ecotourism/

Green tourism
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Ⅲ. Tourism- The New Normal (Domestic & Int’l)

[My Strategy for Tourism Revitalization in Japan]

☆Avoiding 3 C’s ☆Checking the infection situation.

①1st stage)  Domestic tourism promotion
(Travel within prefecture➡Travel in a Region➡Travel nationwide)

②2nd stage) Int’l tourism promotion 
(Focusing on Int’l tourism: Inbound tourism)
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資料： 日本ツーリズム産業団体連合会「数字が語るツーリズム」＆「観光立国ニッポンのための観光学入門-実践編-」（NCコミュニケーション）
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[観光白書2020]

JAPANESE DOMESTIC 
OVERNIGHT TRIPS

INT!L VISITORS
DOMESTIC 
TRIPS

JAPANESE DOMESTIC 
SAMEDAY TRIPS

JAPANESE 
OVERSEAS 
TRAVEL (DOMESTIC)

Ⅲ. Tourism- The New Normal(Domestic & Int’l)

１） DOMESTIC TOURISM CONSUMPTION (2019 : 27.9 Trillion Yen)

US1.00=￥105（approx.
）
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☆[GO TO TRAVEL CAMPAIGN] domestic travel recovery 
campaign to boost the domestic travel market
（excludes travels from/to Tokyo due to an increase in 
COVID-19  in Tokyo）
（The government has budgeted 1,680 billion JPY for ‘GO TO Campaign’ to boost 
tourism in Japan, in which ‘GO TO TRAVEL’ benefits a traveler with a coupon 
equivalent to half of a product price or up to 20,000 JPY a night through travel  
agents.[ Travel Voice Jun 01, 2020]）

☆Online travel boom in Japan.
・Online Drinking with GEISHA at Hakone

(classic Japanese culture and entertainment with Geisha)
・Cultural Experiences(Origami/Japan’s Manga/Meditation)
・Japanese Food Experiences(Become Sake master)

１） DOMESTIC TOURISM 
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☆Starting of ‘Travel Bubble’ discussions with four countries.
(Vietnam, Thailand, Australia and New Zealand with lower COVID-19 
infection status)  (Jun, 2020)

☆ 440 Japanese business travelers fly to Vietnam as the first step 
of reopening borders（End of June,2020）

☆ talk with 12 designated countries and regions for restart of 
bilateral travel in East Asia and Southeast Asia （Jul 27, 2020）.

☆ “Residence Track” : Starting in September08, such as Taiwan, 
Malaysia, Laos, Cambodia, Myanmar after Vietnam & Thailand.

☆Postponing of the Tokyo Olympics and Paralympics until 2021.

Ⅲ. Tourism- The New Normal (Domestic & Int’l)

２）International （TRAVEL BUBBLE＆RESIDENCE TRACK）
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JNTO’s a three-steps roadmap to revive the inbound travel market. .
(Travel Voice: July10,2020)

STEP 1 (travel restrictions are still effective both in Japan and the rest of the 
world)
1.Consecutive delivery of information to Japan fans on SNS
2.Delivery of information for B to B on webinars

STEP 2 (reopening of domestic travel both in Japan and the rest of the world, and 
entry restrictions into Japan are lifted step by step) 
3. Delivery of safe and security information
4. Support local DMOs in creating products designed for new trends
5. Appealing public images of travel in Japan in accordance with new trends

STEP 3 (travel restrictions on tourists are lifted worldwide) 
6. Restart of promotional campaigns with travel companies or airlines
7. Inviting media, foreign travel agents or SNS influencers to Japan
The Postponed Tokyo Olympics will be a good chance to take advantage of media 
exposures

Ⅳ. Tourism Promotion in Japan &

Regional Cooperation-NEA& The Pacific 



1. To promote  Two-way Tourism 

2.   To exchange  Tourist information 
including the status of Covid-19

3. To boost development of 
human resources 

Ⅳ. Tourism Promotion in Japan &

Regional Cooperation-NEA& The Pacific 



[Thank you very much for your attention]

鈴木 勝Masaru SUZUKI
大阪観光大学 名誉教授

Prof. Emeritus, Osaka Uni. of Tourism

E-mail：masarusuzuki0308@gmail.com   

http：//tourism-nippon.com 


