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International Tourist Arrivals in North East Asia (10073 A :Million)
M F o FICHBITLEEERI]E ] (1005 A) (Million)  [AS OF MAY.2019 UNWTO]
& ¥ 17/ 18*%/
2005 2010 2015 2016 20717 2078 2018* 16 17
Hh i=k (%6) (%)
North East 85.9 171.5 142.1 154.3 7159.5 169.2 12.1 3.4 6.7
Asia
(HFFEF)
South East 49.0 70.5 104.2 110.8 720.5 7129.9 9.3 8.8 T.9
Asia
HEATT
Oceania 10.9 11.5 14.3 15.6 176.6 17.0 1.2 6.1 2.8
FEF=F
South Asia 8.3 14.7 24.0 25.9 27.5 28.9 2.1 6.2 5.2
P wi
Asia & The 154.1 208.2 284.6 306.6 324.0 345.7T 24.6 5.7 6.5
Pacific
FAFAFE
World 809 952 1,195 1.241 71,328 1.4032 100 7.0 5.6
Ref: UN World Tourism Organization. (2018#* preliminary figure) 3
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[(BXRDOEEFESAE] (BHHBA)
lnternational Tourism Volume in Japan] (Million)

. 2010 2011 | 2012 |2013 | 2014 | 2015| 2016 2017 | Z0i5| *2019

- Year
-,

Out/In

",

Japanese | 16. 16. 18. | 17. | 16. 16. 17. 17. 18. 19.
overseas | 637 | 994 | 491 | 473 | 903 | 214 | 116 | 889 | 954 100

Tourist +6. 0%
BFA

BOART

Foreign 8. 6. 8. 10. 13. | 19. 24, 28. 31. 35.
touristto | 611 | 219 | 358 | 364 | 413 | 737 | 040 | 691 192 s00
Japan +8. 7%

% 8

5 E A

/IMEQLJapan National Tourism Organization ) 4

*2019(JTB RiEL FORECAST)
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Year 2005 2010 2015 2016 2017 16/15 17/16

Natiomn (%) (%)
Japan 6. 728 8.611 19. 737 24. 039 28. 691 21.8 19.4

China 46. 809 55. 665 56. 866 59. 270 60. 740 4.2 2.5
Korea (ROK) 6. 023 8.798 13. 232 17. 242 13. 330 30. 3 -22.7
Mongolia 0.339 0. 456 0. 386 0. 404 0. 469 4.7 16. 1
Russian Federation | 22.201 22. 281 26. 852 24. 571 24. 390 -8.5 -0.7
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BR3 FLEEERRABHAK

( B4r Unit: 100 FA: Million )

F Ly : ‘ sSex ¥ A0
2005 2010 2015 2016 2017 2078 2018° 16 17
iR (%) (%)
North East 85.9 71711.5 142.1 1543 159.5 1692 1271 3.4 6.1
Asia - ;
(XREFF)
SouthEast 490 70.5 104.2 110.8 7205 129.9 53 88 7.9
Asia
EWroT
Oceania i0.8 11.5 4.3 156 76.6 717.0 1.2 61 28
dAhr=r
Mm Asia 8.3 4.7 240 259 275 28.9 21 6.2 5.2
wr
Asia & The 754.7 208.2 284.6 306.6 324.0 345.7T 24.6 5.7 6.5
Pacific :
FEFXFE -
World 809 952 1,195 1,241 1.328 71403 100 7.0 5.6
Ref: UN World Tourism Organization. (2018% preliminary figure) 32
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2010 | 2011 | 2012 [2013| 2014 | 2015| 2016| 2017 | 2018| #2019 |
Year ’
Out/In
Japsnese | 16. 16. 18. 17 110, 16. 17. 17. 18. 19.
overseas | 637 | 994 | 491 | 473 | 503 | 214 | 116 | 889 | 954 i00
Tourist +6.0%
BEA
WY
Foreign 8. 6. 8. 10. 13.1 29, 24. 28. 21 35.
touristto | 611 | 219 | 358 | 364 | 413 | 737 | 040 | 691 192 500
Japan +8.7%
B a
SEA
National Tourism Organization ) 4
£2019(JTB HBL FORECAST)
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Year
2005 2010 2015 2016 2017 16/15 (%) 17/16 (%)
Nation
Japan 6.728 8.611 19.737 24.039 28.691 21.8 19.4
China 46.809 55.665 56.866 59.270 60.740 42 25
Korea (ROK) 6.023 8.798 13.232 17.242 13.330 30.3 -227
Mongolia 0.339 0.456 0.386 0.404 0.469 47 16.1
Russian
22.201 22281 26.852 24571 24390 -85 07
Federation
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E|fRERSL DB R [INT’L TOURISM-PRESENT & FORECAST-]

ERSLEDEHR ERSBATORABEOHRUE
2015—2018 (AS OF JAN. 2019)
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International Tourist Arrivals in North East Asia (1005 A:Million)

[ERET7T7OEBEERLE ] (1005 A) (Million) [AS OF MAY,2019 UNWTO]
&F 7 17/ 18%/
2005 2010 2015 2016 2017 2018 2018* 16 17

Hhiz %) (%)

North East 859 111.5 142.1 1543 1595 7169.2 12.1 34 6.1
Asia

(HLFEFF)

South East 490 70.5 1042 110.8 1205 129.9 9.3 88 7.9
Asia

RETOT

Oceania 10.9 11.5 14.3 15.6 166 17.0 1.2 6.1 2.8
TtE7=7

South Asia 8.3 14.7 24.0 25.9 275 28.9 2.1 6.2 5.2
77

Asia & The 1541 208.2 2846 3066 3240 345.1 24.6 5/ 6.5
Pacific

FETKFEE
World 809 952 1,195 1,241 1328 1,403 100 70 5.6

Ref: UN World Tourism Organization. (2018% preliminary figure) 3




[BXRDEFRSHNLE (BHEAN)
[ International Tourism Volume in Japan] (Million)
2010 | 2011 | 2012 | 2013|2014 | 2015| 2016| 2017| 2015\ 2019
Year *
Out/In
Japanese | 16. | 16. | 18. | 17. | 16. | 16. | 17. | 17. 18. 19.
overseas | 637 | 994 | 491 | 473 | 903 | 214 | 116 | 889 954 100
Tourist
HAA +6.0
By IRIT %
Foreign 8. 6. 8. 10. 13. | 19. 24. 28. 31. 35.
touristto | 611 | 219 | 358 | 364 | 413 | 737 | 040 | 691 192 500
Japan
#h H +8.7
SEA %
apan National Tourism Organization ) 4

*2019(JTB K@ L FORECAST)




International Tourist Arrivals in North East Asian Region

b7 O 7 & B O E R L= EE
(UNITE{Z: 1005 A Million)
Year 2005 2010 2015 2016 2017* 16/15 17/16
(%) (%)

Nation
Japan 6.728 8.611 19.737 24.039 28.691 21.8 19.4
HZX
China 46.809 55.665 56.866 59.270 60.740 4.2 2.5
=
Korea (ROK) 6.023 8.798 13.232 17.242 13.330 30.3 -22.7
B [E
Mongolia 0.339 0.456 0.386 0.404 0.469 4.7 16.1
E23)L
Russian 22.201 22.281 26.852 24.571 24.390 -8.5 -0.7
Federation
av7y

Ref:[UNWTO] 2018 [2017*] preliminary figures 5



Kl ya—-y—)XLOFEEEA ]
(Development reasons of Global Tourism)

D EFEFHE - &' FE (Economic Development & Stability)

Qs EiR{TOHIEEM- BRI

(Relaxation of restriction on and liberalization of overseas travel)

OVEIVEREVIEINE 1

(Development of Tourism Infrastructure)

DT R T11—a> B FE(Development of Destinations)

G7AaE—L 3V FEB DR FE(Development of Tourism Promotion)

) EILHE— (Prof. TSUYAMA) 77 B ARKTEFEMERICHIT2BHTEHV—)XLDER]
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E|[RES N (BEEXTEE) INT' L TOURISM (VISA POLICY)

VISA
Exemption

(EH7L)

Y VISA FREE ENTRY(FOR ORDINARY PASSPORTS)
A ¢ N (TO VISIT CERTAIN REGION)
DX “ (TO GROUP)

DX “ (TO STUDENT)

DX “ (TO CRUISE SHIP VISITORS)
Y VISA FREE TRANSIT(24/72/144-hour stay)

Y MULTIPLE VISA (1R E )

YE-VISA (BEFEY)

Y VISA ON ARRIVAL (B|FBF & FRHBEY)
Y LONGSTAY VISA (AT RXT4 EH)

wWWORKING HOLIDAY VISA(7—x%>4HR)F— EH)




INFEDILE 77 - BB (PRESENT VISAPOLICY IN NEA)
Y VISA FREE TRANSIT(24/72/144-HOUR STAY)
CHINA |*MULTIPLE VISA (BREH)
i #*VISA FREE FOR GROUP-RUSSIAN UP TO 30 DAYS(AL 7 AF{K)
Y VISA ON ARRIVAL (GR#hZ|FEZEY)
Y VISA FREE ENTRY(TO JEJU IS.G¥IB) FOR CHINESE)
Y VISA FREE FOR RUSSIAN
K%A YMULTIPLE VISA (#{REH)
Y WORKING HOLIDAY VISA (FOR JAPANESE)
Y TRANSIT TOURISM PROGRAM(INCHEON AIRPORT)
Y% VISA FREE VISITS (CRUISE & FERRY PASSENGERS)
RUSSJA | % VISA FREE FOR KOREAN(ROK)
07 Y VISA FREE FOR (}'ROUF( fPIEI)k5~50PAx) ~CHINESE
YMULTIPLE VISA (${XE )
YE-VISA(VISIT TO THE REGIONS IN THE RUSSIAN FAR EAST)
Y VISA ON ARRIVAL FR#hFIFEEREH)
MONGOLIA | % MULTIPLE VISA (#{:XEH)
ETIL | VISA ON ARRIVAL GEH#h BE £ EH)

w VISA FREE ENTRY FOR KOREAN (ROK)

X E-VISA(FOR CHINESE FROM APRIL,2020)

8




FBR COIART U7 DHEE
PROMOTION BY VISA STRATEGY IN NEA

OEIIRY7— BORDER TOUR

OJYE—42—xi7— TOUR FOR REPEATERS
(e.g. Optional Tour of Business trip)
O ZRIT - BHEIRIT
SCHOOL EXCURSION/STUDENT TOUR

OEHWE-OVT RAT4
LONG-STAY TOUR FOR SENIOR

O7—x27 RIT—BFERITE
WORKING HOLIDAY VISA TRAVELER (for YOUNG )

IV RILVF T ARATA =3 )T —
—DESTINATION TOUR



[CONCLUSION (=== "]

CHEBEEHYMNESTETVEL,

[Thank you very much for your attention]

) #K MiMasaru SUZUKI
) KESHAEKEL/LELR

(IFNATALR 7O 7RATIA—Z LBEAERES B R)

v

[5E XAk

* |FNAT REPORT(2007-2018)[ A7 F7BAIA—5 L IBEFRTRDIRHX
RINA2018& 2019k 7 U7 EFFHEERREE (NICE) 1> #i& INortheast Asia
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http://tourism-nippon.com/
mailto:masarusuzuki0308@gmail.com
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