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Outlook for International Tourist Arrivals

average 2020 Projection

Change ayear (issued January
2016 2017 2018 2019*  2009-2019" from

World 38%  12%  56%  38% 5.1% +3%to +4%
Europe 29%  88%  a8%  371% 4.6% +3% to +4%
AsaandthePacfic 7%  5T%  T3%  46% B 1% +5%to+6%
Americas 3% 4% 24%  20% 4.6% +2% to +3%
Africa 18  85%  85%  42% 44% +3% to +5%
Middle East A% - 41%  30%  7.6% 2.1% +4% to +6%

Source: World Tourism Qrganization (UNWTO) © 3 " Provisional data
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II. Impact of COVID-19gWorId & Japan)

International Tourist Arrivals by month
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II. Impact of COVID-lQ‘WorId & Jagan}
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III. Tourism- The New Normal

IEETETARES [3 essentials of prevention]
1. ﬂﬂseﬂ Sllﬂl:ﬂs with poor ventilation. * RE M OTE_WO RK

2, CroWed BIACES vin mary seopereay, | X WORKATION
3. Close-contact SeHings fuchassioer2"s®
x x X < Change of Tour Type>
g (3% ”;v' % oay ¢ (short—term&short—distance travels)
i 9 a?%:v; P ' -GROUP =FIT
' Excursion =»Long Stay/Local
/Driving car /Riding bicycle

Saia Sapmt OBITZE* 3% Online travel boom in Japan.
o BEEE - Online Drinking with GEISHA(Hakone)

; L{'?SW X - Japanese Food Experiences(Sake Master)
B p
¢ ;" ;i‘f’ﬁﬁi": , 21 "Ministry of Health, Labour and Welfare (EFH&etc)




IV. Tourism Revitalizing 2 ) International
(Travel Bubble, Business Track & Residence Track)
¢ Starting of ‘Travel Bubble’ ‘Business Track’ discussions with

four countries.(Vietnam, Thailand, Australia and New Zealand with
lower COVID-19 infection status) (Jun 2020)

¥ 440 Japanese business travelers fly to Vietnam as the first step
of reopening borders (End of June 2020)

Y Talk with 12 designated countries and regions for restart of
bilateral travel in East Asia and Southeast Asia (Jul 27, 2020).

¥’ Residence Track’ : Starting in September08, such as Taiwan,
Malaysia, Laos, Cambodia, Myanmar after Vietnam & Thailand.

siness Track’ & " Residence Track’ : Starting in October 08,
T with ROK




IV. Tourism Revitalizing (DOMESTIC TOURISM)

¥[GO TO TRAVEL CAMPAIGN] domestic travel recovery

campaignh to boost the domestic travel market

(excludes travels from/to Tokyo due to an increase in
COVID-19 in Tokyo)

(The government has budgeted 1,680 billion JPY for ‘GO TO Campaign’ to boost
tourism in Japan, in which ‘GO TO TRAVEL’ benefits a traveler with a coupon

equivalent to a half of a product price or up to 20,000 JPY per night through travel
agents.[ Travel Voice Jun 01, 2020])




IV. Tourism Revitalizing (Inbound Tourism)

JNTO’ s a three—steps roadmap to revive the inbound travel market. .
(Travel Voice: July10,2020)

STEP 1 (travel restrictions are still effective both in Japan and the rest of the

world)

1.Consecutive delivery of information to Japan fans on SNS
2.Delivery of information for B to B on webinars

STEP 2 (reopening of domestic travel both in Japan and the rest of the world, and

entry restrictions into Japan are lifted step by step)

3. Delivery of safety and security information

4. Support local DMOs in creating products designed for new trends

5. Appealing public images of travel in Japan in accordance with new trends

STEP 3 (travel restrictions on tourists are lifted worldwide)
6. Restart of promotional campaigns with travel companies or airlines
ing media, foreign travel agents or SNS influencers to Japan

'IO 10




IV. Tourism Revitalizing (Outbound Tourism)

Time Line — Recovery Steps (Travel Products)

. Step 3
Step 2 - Group Tours
- Regular FIT - Incentive Tours
® - Small Group Tours
Step 1 - Package Tours

- Business travelers

- High-en d FIT Ref) Japan Associatio]n _rf Travel Agents (May 2020)




[My Strategy]
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IV. Tourism Revital
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YcAvoiding 3 C’ s Y Checking the infect

(1)1st stage) Domestic tourism promotion
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[Weekly, Agriculture& Fishery & Monthly, Political Party]
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IV. Tourism Revitalizing
1) DOMESTIC TOURISM CONSUMPTION (2019 : 27.9 Trillion Yen)

JAPANESE 27--935H

OVERSEAS 'LV
DOMESTIC

BHAER AN B9 RTT B i o~ TW< T 3 JAPANESE DOMESTIC

4.8J6MF
(17.2%) OVERNIGHT TRIPS

~ BYEDIRTT ~ = 115'52&3‘;;3
\ 4.8JEM g (61.4%)
( 17.1%)

N

JAPANESE DOMESTIC
SAMEDAY TRIPS

R L R T U s gty US1.00=%105 (approx.)




IV. Tourism Revitalizing [My Strategy]

(2)2nd stage) Int’ | tourism promotion - *[Slow & Steady]
¢ Starting
*Business Track/Resident Track/Travel Bubble
*Business essential ®Foreign student/Trainee ™ Tourist
¢ Building : A stable & strong foundation of
“Tourism Nation” in Japan
*Inbound Share  =Tourism Leakage =Others

Overseas Residents’ Visits to Japan2019

\ | — South Korea
German 5 » IS 175%(558 M)

United Kingdom
Asia others
India — \
/ > >
Vietnam AR BIotherns L
Philippines '," f

AL, O

Indonesia

Malaysia “y‘ ol China
Singapore | ] 301 % (959 M)

Thailand
Hong Kong

Taiwan -l 4 ( \] T B
Source : Japan National Tourism Organization (JI\SO KE N )

*Provisional

14



[Finally :Bx#[Z= " -]
1. Promoting Two—way Tourism
2. Exchanging Tourist information
including the status of Covid—19
3. Boosting development of
tourism professional human
resources

[Thank you very much for your attention]
> ZEEEHYNESTEVELT,

) #5K ¥ Masaru SUZUKI

» KIREAKRFEEHRCT - R KEEHIR)
INT’ L FORUM_of NORTH EAST ASIAN TOURISM (IFNAT)
(AR7OT7EAIT+—SLAXERR)
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http://tourism-nippon.com/
mailto:masarusuzuki0308@gmail.com

